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PART A: COURSE-SPECIFIC INFORMATION 

 

1 STAFF CONTACT DETAILS 

Lecturer-in-charge: Dr Jenny Buchan 
Room: QUAD 2054  
Phone No: 9385 1458/ 0432 87 99 88 (mob) 
Email: jm.buchan@unsw.edu.au 
Consultation Times – Monday 4-5pm (or by appointment) 
 
 

2 COURSE DETAILS 

2.1 Teaching Times and Locations 

Lectures and tutorials start in Week 1(to Week 12): The Time and Location are: 
Monday 12 noon – 3pm 
Vallentine Annexe 121 (H22 on campus map) 

 

2.2 Units of Credit 

The course is worth 6 units of credit. 

2.3 Summary of Course  

Franchising at the international level is a practical and exciting entry point to international and 
global commerce. Because of its economic significance and the particular legal challenges it 
presents, a specific body of law has developed around franchising. Many local and global 
franchisors now have their own in-house legal, accounting, management and property 
teams.  
International Franchise Law builds on the concepts studied in Business and the Law (TABL 
1710). A wide range of legal issues relevant to international franchising are studied, including 
a franchisor's motivations for going offshore, due diligence, appropriate legal structures, local 
laws (e.g.: intellectual property and competition) and specific franchise disclosure, 
relationship and dispute resolution laws. The approach of a range of jurisdictions to the same 
challenges is addressed. 

2.4 Course Aims and Relationship to Other Courses 

The course aims to promote global thinking and build greater knowledge and understanding 
of international relationships within the context of franchising. It is offered as part of the 
business law stream in the BCom degree. 

2.5 Student Learning Outcomes  

By the end of this course, you should be able to:  
a. identify the key legal issues that affect franchisors expanding internationally 
b. critically evaluate a range of different international expansion models 
c. identify and research the laws relevant to franchising in international jurisdictions 
d. assess a franchise business for suitability of transport to overseas jurisdictions 
e. present a summary of research findings confidently and clearly  
f. understand the key drivers and relationship issues between franchisors and 

franchisees that operate across jurisdictions  
g. evaluate your contribution to a small team, and how that can even improve over time. 
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The Course Learning Outcomes are what you should be able to DO by the end of this 
course if you participate fully in learning activities and successfully complete the assessment 
items.  

The Learning Outcomes in this course also help you to achieve some of the overall Program 
Learning Goals and Outcomes for all undergraduate students in the Business School. 
Program Learning Goals are what we want you to BE or HAVE by the time you successfully 
complete your degree (e.g. ‘be an effective team player’). You demonstrate this by achieving 
specific Program Learning Outcomes - what you are able to DO by the end of your degree 
(e.g. ‘participate collaboratively and responsibly in teams’).  

For more information on the Undergraduate Program Learning Goals and Outcomes, see 
Part B of the course outline.  

 
 

Business Undergraduate Program Learning Goals and Outcomes 
 

1. Knowledge: Our graduates will have in-depth disciplinary knowledge applicable in 
local and global contexts.  
You should be able to select and apply disciplinary knowledge to business situations in a local 
and global environment. 
 
2. Critical thinking and problem solving: Our graduates will be critical thinkers and 
effective problem solvers.  
You should be able to identify and research issues in business situations, analyse the issues, 
and propose appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective professional communicators.  
You should be able to: 

a. Prepare written documents that are clear and concise, using appropriate style   and 
presentation for the intended audience, purpose and context, and  

b. Prepare and deliver oral presentations that are clear, focused, well-structured, and 
delivered in a professional manner.    

 
4. Teamwork: Our graduates will be effective team participants.  
You should be able to participate collaboratively and responsibly in teams, and reflect on your 
own teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound 
awareness of the ethical, social, cultural and environmental implications of business 
practice.  
You should be able to:  

a. Identify and assess ethical, environmental and/or sustainability considerations in 
business decision-making and practice, and  

b. Identify social and cultural implications of business situations. 
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The following table shows how your Course Learning Outcomes relate to the overall Program 
Learning Goals and Outcomes, and indicates where these are assessed (they may also be 
developed in tutorials and other activities): 
 
 

Program Learning Goals and 
Outcomes 

Course Learning Outcomes Course Assessment 
Item 

This course helps you to achieve the 
following learning goals for all UNSW 
Business School undergraduate 
students: 

On successful completion of the 
course, you should be able to: 

This learning outcome 
will be assessed in the 
following items: 

1 Knowledge Identify key issues relevant to 
international franchise law in a 
given fact situation. 

 Country report 

 Week 10 quiz 

2 Critical thinking and problem 
solving 

Identify needs of different 
franchisors and the appropriate 
strategies for their expansion 

 Class participation 

 Country Report 

3a Written communication Explain your recommendations to 
franchisor’s CEO through oral and 
written presentations 

 Country Report 

 Reflection 

3b Oral communication Explain your response to issues 
arising in international franchising 
through oral and written 
presentations 

 Class participation 

 Oral presentations 

4 Teamwork  Work in a small team to identify 
issues and propose solutions to 
problems 

 Not specifically 
assessed 

5a. Ethical, environmental and 
sustainability responsibility 

Evaluate sustainability issues 
arising when introducing a 
franchise to a new jurisdiction. 

 Country Report 

5b. Social and cultural awareness Display awareness of significance 
of social and cultural issues in 
business. 

 Intellectual property 
component of 
Country Report  

 

 
 

3 LEARNING AND TEACHING ACTIVITIES 

3.1 Approach to Learning and Teaching in the Course 

Active participation through initiating and contributing to discussion is expected throughout 
the course. You will be provided with access to many sources and will be expected to source 
others yourself from the internet, and through the UNSW library databases. 

3.2 Learning Activities and Teaching Strategies 

Guest lecturers will present on their areas of interest. 
Case study: An underlying case study that will highlight many of the concepts of the course 
has been included. It is being developed in parallel to a forthcoming MOOC on International 
Franchise Law that is being developed by the Lecturer in Charge and other colleagues from 
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UNSW.  The MOOC will cover the subject of International Franchise Law in much less detail 
than this course will do.  
Students will be set research projects to develop their research and critical analysis skills, 
and understanding of the law within the context of specific franchise brands. They will report 
their findings to the class on two (2) occasions to improve confidence in presentation skills. 
 

4 ASSESSMENT 

4.1 Formal Requirements 

 
In order to pass this course, you must: 

 achieve a composite mark of at least 50; and 

 make a satisfactory attempt at all assessment tasks (see below). 

4.2 Assessment Details Summary 

 

 Assessment Task Weighting Length Due Date 

Due diligence presentation  10% 5 minutes In class in week 3, 10 August 

Property due diligence checklist 10% 2 x A4 
pages 

Week 8 

Quiz: online mixture of MCQ 
and short answer questions 

30% 60 minutes Week 10: Quiz open Tuesday 
9am – Wednesday 5pm 

Written Country Report 25% Up to 15 
pages  

Monday week 11, 19 October 
by 12 noon 

Oral presentation of Country 
Report 

15% 12 minutes Week 11 and 12 in class 

Written reflection 10% Up to 250 
words 

Week 13 (by 5pm Monday 26 
October) 

Total 100%   

 

4.2.1 Due diligence presentation  
 
Task In the same pairs that you are in for the Country Report identify:  

 the Australian franchisor you have chosen to explore 

 the country you have chosen for it to expand into 
Present a 5 minute oral summary of the real and intellectual 
property issues you consider relevant to this franchisor in Australia 
and what property issues the franchisor will need to consider to 
enable them to sell franchises in the chosen country 
For this presentation you are required to identify the property issues, 
not to conduct exhaustive research on them.  

The rationale/purpose for the 
assessment   

To ensure you:  

 have chosen a suitable franchisor and target country 

 understand what property issues will need to be resolved 

 are working as a team 

Assessment requirements/ 
deliverables  

Oral presentation in class, both students must speak 
Hand to lecturer at time of presentation a very brief summary of your 
presentation containing 
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 the names and student number of presenters  

 bullet points of the headings you spoke to 

Format, structure, style, 
presentation guidelines, 
referencing requirements  

No PowerPoints please 
You may use the whiteboard or other props 
No referencing required but remember to retain sources as you will 
use this material in your Country Report 

Marking criteria 6 marks for content (same mark for each student) 
4 marks for presentation (separate marking for each student) 

 

4.2.2 Property Due Diligence Checklist 
 
Task In the same pairs that you are in for the Country Report, create a due 

diligence checklist for the real and intellectual property assets:  

 used by your chosen franchisor in Australia, and  

 needed by your franchisor to establish a presence in your 
chosen target country 

The rationale/purpose for the 
assessment   

Real property (eg: buildings, shops, warehouses) and intellectual 
property (eg: TMs, designs, patents, are critically important for a 
franchisor’s brand.  

Assessment requirements/ 
deliverables  

Due diligence checklist for Australia and for target country 
Identify any adjustments that will need to be considered, eg to TMs 
Identify specific rights (ownership) that will need to be checked 

Format, structure, style, 
presentation guidelines  

2 x A4 pages 

Marking criteria 10 marks. Given for completeness. 

 

4.2.3 Quiz 
 
Task  

The rationale/purpose for the 
assessment   

To assess your understanding of terms used in international 
franchising, sources of law and of business information, and 
important considerations 

Assessment requirements/ 
deliverables  

Completed online quiz 

Format, structure, style, 
presentation guidelines 

Mixture of multiple choice and short answer questions 
60 minutes, online. 
Accessible week 10 Tuesday 6 October 9am – Wednesday 7 October  
5pm 
No referencing required 

Marking criteria Marks given for correct answers. No negative marking. 

 

4.2.4 Written Country Report 
 
Task This research is to be done in pairs. Pairs will be formed by drawing 

names out of a hat. If there is an uneven number of students in the course 
one pair will comprise 3 students.  
 
Please: 

 Select one Australian franchise system that is currently operating in 
Australia but that has not commenced operations overseas 

 Identify one overseas jurisdiction for that franchise to establish itself 
in. A jurisdiction can be a country, or an individual state/province 

 Conduct due diligence on the feasibility of establishing your chosen 
franchise in the chosen overseas jurisdiction. 

 Identify any impediments, any competitors, any specific laws that will 
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have to be complied with. Include in this an explanation of the legal 
meaning (if any) of ‘franchise’/’franchising’ in the target jurisdiction  

 Identify any specific sustainability issues in the target jurisdiction that 
need to be considered  

 Demonstrate your awareness of the significance of social and cultural 
issues relevant to transitioning from Australia to the new jurisdiction. 

 Recommend an entry strategy, or provide reasons why you would not 
recommend the move to the target jurisdiction. 

You should consider the following: 
o Ease of doing business. 
o Legal issues including: 

 Does the country have specific franchise laws designed to restrict 
franchisors or protect franchisees? What would your franchisor 
need to do to comply with them?. 

 Competition laws – franchise agreements often include exclusive 
territorial rights, controls and restraints which could fall foul of 
local competition laws; 

 Intellectual Property (IP) protection – key considerations are how 
the franchisor can protect its IP in the target country and how do 
the local courts enforce IP rights.  

 Identify one key trade mark of your chosen franchisor and 
describe how it would be protected in the target country. 

 Tax – the franchisor will need to consider how the arrangements 
will impact on its business. Franchisors often receive royalty 
payments and sometimes the franchisee is required to deduct 
local taxes before paying the franchisor. Is there a double tax 
treaty between the franchisor’s country and the target country? If 
so how would it impact on the flow of money between the target 
and the host country? 

 Enforcement of court judgments made in the franchisor’s home 
jurisdiction. Not all countries recognise other countries’ court 
judgments and will enforce them. It is crucial to consider whether 
your franchisor’s agreements will be enforceable and how easy 
enforcement will be. When court judgments are not enforceable, 
arbitration can provide an effective alternative if the target country 
has signed up to a convention under which it has agreed to 
enforce arbitral awards. 

 The applicability of foreign laws. Some countries have laws that 
will apply to the arrangement regardless of what is in the contract. 
These may cover a very broad range of issues including how to 
execute the agreement, terms that will be implied into the contract 
and terms that will not be enforceable in the country. 

 Anything else that is of specific relevance to your franchisor  

The rationale/purpose for 
the assessment   

To evaluate your ability to work in a small group to prepare a report that is 
of value to a franchisor contemplating international expansion 

Assessment  deliverables  You are required to evaluate the introduction of one Australian franchise 
brand that is NOT currently operating internationally and to report to the 
CEO of the chosen franchisor on establishing in the jurisdiction. Please 
address the issues above. 

Format, structure, style, 
presentation guidelines, 
referencing requirements  

A report of up to 15 pages.  
 

Marking criteria Both members of the pair will be awarded the same mark for the written 
Country Report. 
Marking: 

 Marks will be awarded for comprehensive coverage, clarity and the 
thoughtfulness of your advice to your chosen franchisor 

 Marks will be deducted for important omission(s), poor grammar, 
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spelling, and clerical sloppiness  

 

4.2.5 Oral Presentation of Country Report 
 
Task Present highlights of 4.2.5 including your recommendation to the class 

The rationale/purpose for the 
assessment   

To present your work to your colleagues 
Gain confidence in presentation skills 

Assessment deliverables  Oral presentation for 12 minutes, in class in weeks 11 (after guest 
lecturer) and 12 

Format, structure, style, 
presentation guidelines  

Maximum 3 power points (but ppts NOT mandatory) 
 

Marking criteria Marks will be awarded for accuracy, clarity, the relevance of any 
supporting material, and the extent to which the class was drawn into 
a discussion/ debate. 
All students must participate actively in the presentation 

 

4.2.6 Written reflection 
 
Task Written reflection on: 

 how your understanding of international franchise law has evolved 

 your role(s) and contribution to the group work in the Country 
Report  

 what I learnt from participation in the group work 

The rationale/purpose for 
the assessment   

Provide students with the opportunity to reflect on their learning and 
their role and contribution to a small team  

Assessment requirements/ 
deliverables  

250 word written report by 5pm Monday 26 October, week 13 

Format, structure, style, 
presentation guidelines, 
referencing requirements  

As for 4.3 and 4.4 

 
Marking criteria 

This is an individual written reflective piece on your experience of 
working in a team to complete the Country Report and ways in which 
you might have benefited from participating in a small team. In your 
reflection, you should: 

 honestly analyse your own performance  

 analyse the effectiveness of the team’s processes  

 reflect on what you have learned about teamwork as a result of 
completing the Country Report 

 consider the extent to which the Case Study prompted you to think 
about things to consider in your Country Report 

Here you will not critique the performance of individual team members 
(apart from yourself), but rather analyse the performance of the team 
as a whole, with a view to improving future practice.  

The following questions should help direct your reflection.  

 Your participation in teamwork: 
o How did you contribute to the teamwork processes and to 

the achievement of the task?  
o What were your strengths (and weaknesses) as a team 

member? What did you learn about yourself as a team 
player?  

o What would you do differently or better next time you work 
in a team?  
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 The team’s processes: 
o How did your team operate? What processes did you use 

(e.g. for planning and allocating tasks, monitoring 
progress, meeting and keeping in touch, producing the 
completed work)? 

o What were the strengths of your team? What worked well?  
o What issues/problems (if any) did your team encounter? 

How did the team address them? What made your team 
successful? 

o How could this particular teamwork experience have been 
improved?  

o How could you improve team processes next time you 
work in a team?  

 Your learning: 
o What did you learn about yourself as a consequence of 

working in a group? 
o How did the Case Study help trigger issues that you could 

explore in your Country report? 
o How has the course changed your awareness of 

sustainability issues in business? 
o Were you able to identify your strengths and weaknesses? 
o Can you suggest any personal improvements or strategies 

for future practice? 

Grading of the Individual Reflection: 

You will be marked on the honesty and quality of your reflective 
analysis and on your learning from this teamwork experience, not on 
how well you say you or your team performed. The following rubric 
gives you the criteria against which you will be graded. 

 

 

Criteria <50% (Fail) 50% - 74% (Pass-Credit) ≥ 75% (Distinction-HD) 

Analyses 

and 

evaluates 

own team 

participation 

 Describes some aspects of 
own role or contribution, but 
does not analyse or evaluate 
own strengths or 
weaknesses as a team 
player. 

 May make some 
suggestions for future 
improvement, but these are 
not based on analysis. 

 Describes some aspects of 
own role and contribution to 
teamwork, and offers some 
analysis and evaluation of 
own participation, including 
strengths and weaknesses. 

 Makes some suggestions for 
improvements to own future 
teamwork practice, but these 
may not be fully justified by 
analysis. 

 Insightfully analyses and 
evaluates own team role and 
participation, including 
strengths and weaknesses. 

 Suggests realistic and 
thoughtful improvements to 
own future teamwork 
participation, justified by 
analysis. 

Analyses the 

team’s 

processes 

 Does not analyse the team’s 
collaborative processes– 
may just describe some 
incidents or action/behaviour 
by others. 

 May make ad hoc 
suggestions for 
improvements to future 
teamwork processes, but 
these are not based on 
analysis. 

 Analyses some aspects of 
the team’s processes and 
identifies some positive 
aspects as well as some 
issues encountered and how 
these were addressed.  

 Makes some suggestions for 
improvements to future 
teamwork processes, but 
these may not be fully 
justified by analysis. 

 Insightfully analyses and 
evaluates the team’s 
processes, identifying 
strengths and weaknesses, 
any issues encountered and 
how they were addressed. 

 Suggests feasible, 
thoughtful improvements to 
future teamwork processes, 
justified by analysis. 

Evaluate the 

Case Study 

and 

 No analysis or comment  Comment, but not insightful  Addresses value of case 
Study and sustainability 
issues 
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sustainability  

 

4.3 Assessment Format 

12 point font for each assessment 
1.5 spaced 
Where referencing is relevant please use Australian Guide to Legal Citation, NOT Harvard 
referencing. 

4.4 Assignment Submission Procedure 

All written work is to be submitted via Turnitin unless otherwise specified above. 

 Include your student number(s) and name(s) in the footer of every page. 

 Submit in .rtf or .docx format, NOT as a pdf. 

 Assignments will be marked online  
 
Where work is done by more than one author  

 only one should post the work.  

 both/all authors must sign an assessment cover sheet (on Moodle) and hand it to the 
Lecturer in Charge the week the assessment is due. 

 

4.5 Late Submission 

Late submission only acceptable in rare circumstances, and with prior email consent of 
lecturer in charge. 
If no prior arrangement has been agreed, late submissions will be deducted 10% of the 
available marks for each 24 hours late. 
 
 

Quality Assurance 
The Business School is actively monitoring student learning and quality of the student 
experience in all its programs. A random selection of completed assessment tasks may 
be used for quality assurance, such as to determine the extent to which program 
learning goals are being achieved. The information is required for accreditation 
purposes, and aggregated findings will be used to inform changes aimed at improving 
the quality of Business School programs. All material used for such processes will be 
treated as confidential. 
 

 

5 COURSE RESOURCES 

NOTE – there are also several journals that cover aspects of international franchising. A 
separate reading list for each week is provided on the course website.  
 

 Abell, Mark, The Law and Regulation of Franchising in the EU (Edward Elgar, 2013) – in 
Jenny Buchan’s office 

 Abell, Mark (ed) The Franchise Law Review (2nd edition, 2015) – in Jenny Buchan’s office 
http://thelawreviews.co.uk/titles/910/the-franchise-law-review/ 

 Australian Bureau of Statistics 
http://www.abs.gov.au/ausstats/abs@.nsf/Latestproducts/8167.0Main%20Features32011
-12?opendocument&tabname=Summary&prodno=8167.0&issue=2011-12&num=&view= 

 Austlii (legislation database with links to other jurisdictions) http://www.austlii.edu.au/ 

http://thelawreviews.co.uk/titles/910/the-franchise-law-review/
http://www.abs.gov.au/ausstats/abs@.nsf/Latestproducts/8167.0Main%20Features32011-12?opendocument&tabname=Summary&prodno=8167.0&issue=2011-12&num=&view
http://www.abs.gov.au/ausstats/abs@.nsf/Latestproducts/8167.0Main%20Features32011-12?opendocument&tabname=Summary&prodno=8167.0&issue=2011-12&num=&view
http://www.austlii.edu.au/
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 Barkoff R. M. and Selden, A. C (eds) Fundamentals of Franchising (American Bar 
Association, 3rd ed., 2008) – in Jenny Buchan’s office 

 Buchan, Jenny, Franchisees as Consumers: Benchmarks, Perspectives and 
Consequences (Springer, 2013) (e-book in UNSW library) 

 Campbell, Dennis (General ed.) International Franchising (Juris, 2nd ed, 2012) – in Jenny 
Buchan’s office – in Jenny Buchan’s office 

 Felstead, Alan The Corporate Paradox: Power and Control in the Business Franchise 
(Routledge, 1993) – in Jenny Buchan’s office 

 Grimaldi, C., Méresse, S. and Zakharova-Renard, O., Droit de la franchise (LexisNexis, 
2011) – in Jenny Buchan’s office 

 Hero, Marco (ed) International Franchising: A Practitioner’s Guide (International Bar 
Association 2010) (in UNSW library) 

 IP Australia http://www.ipaustralia.gov.au/ 

 

 Journal of Marketing Channels, Volume 21, Issue 3, 2014 (Special issue on international 
franchising) includes articles on law, ownership structures, Saudi Arabia, Vietnam. (in 
UNSW electronic library) 

 Spencer, Elizabeth Crawford The Regulation of Franchising in the New Global Economy 
(Edward Elgar, 2010) (ebook in UNSW library) 

 Stanworth, John and Hoy, Frank Franchising: an international perspective (Routledge, 
2003) (in UNSW library) 

 Wang, Zhiqiong , The impact of China's regulatory regime on foreign franchisors' entry 
and expansion strategies Thesis (PhD) - University of New South Wales, 2009 

 Zwisler, Carl E Master Franchising: Selecting Negotiating and Operating a Master 
Franchise (CCH, 1999) – in Jenny Buchan’s office 

See also Moodle http://moodle.telt.unsw.edu.au for cases, readings and links to legislation, 
regulators and national franchise associations. See UNSW library for books and journals. 
There is no specific textbook for this course.  
 
NOTE: franchise law is evolving quickly and material in older publications will need to be 
checked for currency. You will also find other material such as that published by IBISWorld, 
World Bank and law firms offering international franchising expertise very helpful. 
 

6 COURSE EVALUATION AND DEVELOPMENT 

Each year feedback is sought about our courses, and continual improvements are made 
based on this feedback. UNSW's Course and Teaching Evaluation and Improvement 
(CATEI) Process is one of the ways in which student evaluative feedback is gathered. In this 
course, we will seek your feedback through CATEI.  
Please also feel free to email the lecturer with any suggested improvements. 
The final assessment is a reflection which you are encouraged to take very seriously.  
 
 

Course Schedule – see next page  

http://moodle.telt.unsw.edu.au/
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7 COURSE SCHEDULE 

 
Lecture Schedule 
 
Lectures start in Week 1 and finish in Week 12.  
 

LECTURE SCHEDULE 

Week Topic Assessment 

Week 1 
27 July 

Introduction Case study – first part 

Week 2 
3 August 

Guest lecturer: Peter Buberis, Adelaide 
based international lawyer 

Due diligence 
 

Week 3 
10 August 

Due diligence presentations  Due diligence presentations 

Week 4 
17 August 

Franchise law (specific laws)  

Week 5 
24 August 

Franchise law (countries with absence of 
specific laws) 

 

Week 6 
31 August 

Franchise law (competition law and tax)  

Week 7 
7 September 

Property law (real property and IP)  

Week 8 
14 September  

Disputes 
Hand in Property Due Diligence 

Checklist 

Week 9 

21 September 
The future of franchising  

Mid-semester break: Saturday 26 September - Monday 5 October inclusive 

Week 10 
5 October 

(Monday 5 Oct is a public holiday) 
Online quiz live on 6 and 7 

October to 5pm 

Week 11 

12 October 

Guest: Rupert Barkoff, Atlanta based 
international lawyer  

Hand in Country Reports 
Country Report presentations 

Week 12 
19 October 

Country Report presentations Country Report presentations 

Week 13 
26 October 

NO CLASSES IN THIS SUBJECT Hand in reflection  
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PART B: KEY POLICIES, STUDENT RESPONSIBILITIES AND 

SUPPORT  

 

8 PROGRAM LEARNING GOALS AND OUTCOMES  

 
The Business School Program Learning Goals reflect what we want all students to BE or 
HAVE by the time they successfully complete their degree, regardless of their individual 
majors or specialisations. For example, we want all our graduates to HAVE a high level of 
business knowledge, and a sound awareness of ethical, social, cultural and environmental 
implications of business. As well, we want all our graduates to BE effective problem-solvers, 
communicators and team participants. These are our overall learning goals for you and are 
sought after by employers. 
 
You can demonstrate your achievement of these goals by the specific outcomes you achieve 
by the end of your degree (e.g. be able to analyse and research business problems and 
propose well-justified solutions). Each course contributes to your development of two or more 
program learning goals/outcomes by providing opportunities for you to practise these skills 
and to be assessed and receive feedback. 
 
Program Learning Goals for undergraduate and postgraduate students cover the same key 
areas (application of business knowledge, critical thinking, communication and teamwork, 
ethical, social and environmental responsibility), which are key goals for all Business 
students and essential for success in a globalised world. However, the specific outcomes 
reflect different expectations for these levels of study. 
 
We strongly advise you to choose a range of courses which assist your development of 
these skills, e.g., courses assessing written and oral communication skills, and to keep a 
record of your achievements against the Program Learning Goals as part of your portfolio.  
 

Business Undergraduate Program Learning Goals and Outcomes 
 
1. Knowledge: Our graduates will have in-depth disciplinary knowledge applicable in local and global 
contexts.  

You should be able to select and apply disciplinary knowledge to business situations in a local and global 
environment. 
 
2. Critical thinking and problem solving: Our graduates will be critical thinkers and effective problem 
solvers.  

You should be able to identify and research issues in business situations, analyse the issues, and propose 
appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective professional communicators.  

You should be able to: 
a. Prepare written documents that are clear and concise, using appropriate style and presentation for the 

intended audience, purpose and context, and  
b. Prepare and deliver oral presentations that are clear, focused, well-structured, and delivered in a 

professional manner. 
 
4. Teamwork: Our graduates will be effective team participants.  

You should be able to participate collaboratively and responsibly in teams, and reflect on your own teamwork, 
and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of the 
ethical, social, cultural and environmental implications of business practice.  

You will be able to:  
a. Identify and assess ethical, environmental and/or sustainability considerations in business decision-

making and practice, and  
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b. Identify social and cultural implications of business situations. 

 
Business Postgraduate Coursework Program Learning Goals and Outcomes 

 
1. Knowledge: Our graduates will have current disciplinary or interdisciplinary knowledge applicable in 
local and global contexts. 

You should be able to identify and apply current knowledge of disciplinary or interdisciplinary theory and 
professional practice to business in local and global environments. 
 
2. Critical thinking and problem solving: Our graduates will have critical thinking and problem solving 
skills applicable to business and management practice or issues.  

You should be able to identify, research and analyse complex issues and problems in business and/or 
management, and propose appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective communicators in professional contexts.  

You should be able to: 
a. Produce written documents that communicate complex disciplinary ideas and information effectively 

for the intended audience and purpose, and 
b. Produce oral presentations that communicate complex disciplinary ideas and information effectively for 

the intended audience and purpose. 
 
4. Teamwork: Our graduates will be effective team participants.  

You should be able to participate collaboratively and responsibly in teams, and reflect on your own teamwork, 
and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
ethical, social, cultural and environmental implications of business issues and practice.  

You should be able to:  
a. Identify and assess ethical, environmental and/or sustainability considerations in business decision-

making and practice, and  
b. Consider social and cultural implications of business and /or management practice. 

 

 

9 ACADEMIC HONESTY AND PLAGIARISM 

 
The University regards plagiarism as a form of academic misconduct, and has very strict 
rules regarding plagiarism. For UNSW policies, penalties, and information to help you avoid 
plagiarism see: https://student.unsw.edu.au/plagiarism as well as the guidelines in the online 
ELISE tutorials for all new UNSW students: http://subjectguides.library.unsw.edu.au/elise 
 
To see if you understand plagiarism, do this short quiz: 
https://student.unsw.edu.au/plagiarism-quiz 
 
 

10 STUDENT RESPONSIBILITIES AND CONDUCT 

Students are expected to be familiar with and adhere to university policies in relation to class 
attendance and general conduct and behaviour, including maintaining a safe, respectful 
environment; and to understand their obligations in relation to workload, assessment and 
keeping informed.  
 
Information and policies on these topics can be found in UNSW Current Students ‘Managing 
your Program’ webpages: https://student.unsw.edu.au/program. 

10.1 Workload 

It is expected that you will spend at least nine to ten hours per week studying this course. 
This time should be made up of reading, research, working on exercises and problems, 
online activities and attending classes. In periods where you need to complete assignments 

https://student.unsw.edu.au/plagiarism
http://subjectguides.library.unsw.edu.au/elise
https://student.unsw.edu.au/plagiarism-quiz
https://student.unsw.edu.au/program


 
business.unsw.edu.au    16 
 
CRICOS Code 00098G 

 

or prepare for examinations, the workload may be greater. Over-commitment has been a 
cause of failure for many students. You should take the required workload into account when 
planning how to balance study with employment and other activities.  
 
We strongly encourage you to connect with your Moodle course websites in the first week 
of semester. Local and international research indicates that students who engage early and 
often with their course website are more likely to pass their course. 
 
Information on expected workload: https://student.unsw.edu.au/uoc 

10.2 Attendance 

Your regular and punctual attendance at lectures and seminars is expected in this course. 
University regulations indicate that if students attend less than 80% of scheduled classes 
they may be refused final assessment. For more information, see:  
https://student.unsw.edu.au/attendance 

10.3 General Conduct and Behaviour 

You are expected to conduct yourself with consideration and respect for the needs of your 
fellow students and teaching staff. Conduct which unduly disrupts or interferes with a class, 
such as ringing or talking on mobile phones, is not acceptable and students may be asked to 
leave the class. More information on student conduct is available at: 
https://student.unsw.edu.au/conduct 

10.4 Occupational Health and Safety 

UNSW Policy requires each person to work safely and responsibly, in order to avoid 
personal injury and to protect the safety of others. For more information, see 
http://www.ohs.unsw.edu.au/. 

10.5 Keeping Informed 

You should take note of all announcements made in lectures, tutorials or on the course web 
site. From time to time, the University will send important announcements to your university 
e-mail address without providing you with a paper copy. You will be deemed to have 
received this information. It is also your responsibility to keep the University informed of all 
changes to your contact details. 
 

11 SPECIAL CONSIDERATION  

You must submit all assignments and attend all presentations scheduled for your course. 
You should seek assistance early if you suffer illness or misadventure which affects your 
course progress.  
 
Special consideration other than the Final Exam: 
If a student needs special consideration they should contact the Lecturer in Charge to make 
their application on an individual basis.  
Please note that documentation may be checked for authenticity and the submission of false 
documentation will be treated as academic misconduct. The School may ask to see the 
original or certified copy. 
 

12 STUDENT RESOURCES AND SUPPORT  

The University and the Business School provide a wide range of support services for 
students, including: 
 

https://student.unsw.edu.au/uoc
https://student.unsw.edu.au/attendance
https://student.unsw.edu.au/conduct
http://www.ohs.unsw.edu.au/
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 Business School Education Development Unit (EDU) 
https://www.business.unsw.edu.au/students/resources/learning-support  
The EDU provides academic writing, study skills and maths support specifically for 
Business students. Services include workshops, online resources, and individual 
consultations. EDU Office: Level 1, Room 1033, Quadrangle Building. Phone: 9385 
5584; Email: edu@unsw.edu.au.  
 

 Business Student Centre 
https://www.business.unsw.edu.au/students/resources/student-centre 
Provides advice and direction on all aspects of admission, enrolment and graduation. 
Office: Level 1, Room 1028 in the Quadrangle Building; Phone: 9385 3189. 
 

 Moodle eLearning Support  
For online help using Moodle, go to: https://student.unsw.edu.au/moodle-support. For 
technical support, email: itservicecentre@unsw.edu.au; Phone: 9385 1333. 

 UNSW Learning Centre www.lc.unsw.edu.au 
Provides academic skills support services, including workshops and resources, for all 
UNSW students. See website for details. 
 

 Library training and search support services  
http://info.library.unsw.edu.au/web/services/services.html  
 

 IT Service Centre: Provides technical support for problems logging in to websites, 
downloading documents etc. https://www.it.unsw.edu.au/students/index.html Office: 
UNSW Library Annexe (Ground floor). Ph: 9385 1333. 

 

 UNSW Counselling and Psychological Services  
https://student.unsw.edu.au/wellbeing Provides support and services if you need help 
with your personal life, getting your academic life back on track or just want to know 
how to stay safe, including free, confidential counselling. Office: Level 2, East Wing, 
Quadrangle Building; Phone: 9385 5418; Email: counselling@unsw.edu.au 
 

 Student Equity & Disabilities Unit http://www.studentequity.unsw.edu.au         
Provides advice regarding equity and diversity issues, and support for students who 
have a disability or disadvantage that interferes with their learning. Office: Ground 
Floor, John Goodsell Building; Phone: 9385 4734; Email: seadu@unsw.edu.au 

 

http://www.business.unsw.edu.au/students/resources/learning-support
mailto:edu@unsw.edu.au
http://www.business.unsw.edu.au/students/resources/student-centre
https://student.unsw.edu.au/moodle-support
mailto:itservicecentre@unsw.edu.au
http://www.lc.unsw.edu.au/
http://info.library.unsw.edu.au/web/services/services.html
https://www.it.unsw.edu.au/students/index.html
https://student.unsw.edu.au/wellbeing
mailto:counselling@unsw.edu.au
http://www.studentequity.unsw.edu.au/

